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Are you a Dutch woman who buys her pair of jeans at a local fashion chain 

which name rhymes with the words He, She and Me? (Let’s not say the name 

out loud, because why would I give them free publicity, when they’ve used 

denim collection after girls, and the ‘Lisa’ is one of their most popular models. 

So there’s a good chance I’m hugging your bottom at this very moment, 

making it look as good as possible. And ladies, you are very welcome. 

their different jeans models? Apparently, they associate certain names 

pair of jeans and I have in common? Am I blue? I hope not. Am I stretchy 

few yoga classes last year. Do I make your behind look good? Honestly, 

the yoga classes, but hey, whatever makes you happy. Am I a feminine, 

fashionable, classic yet tough creation that never goes out of style? Bingo. 

it after me. All of a sudden naming items of clothing after people makes 

The Amsterdam Fashion Institute has its own brand called ‘Individuals’, 

which is developed by 3rd and 4th year students. The brand attempts to 

have an ongoing look, and actually succeeds rather well in doing so. But 

maintaining a certain style can be quite challenging, since the group of 

designers is made up of different students each year. The challenge may be 

a brand lies. As the name of the brand already indicates, the ever-­changing 

combination of individual ideas are the reason that ‘Individuals’ remains 

interesting and dynamic. To honor the students who design the garments, 

their designs are named after them. So, the brand ‘Individuals’ includes for 

In other cases, designs are named after sources of inspiration. In the fall of 

1965, Yves Saint Laurent created his Mondrian collection, featuring dresses 

which were obviously inspired by the geometrical paintings of Dutch 

painter Piet Mondrian -­ or Mondriaan, to use the Dutch spelling of his name. 

the Metropolitan Museum of Art in New York City own what is probably 

and-­yellow-­blocked model. But in the beginning of 2012, the Rijksmuseum in 

Amsterdam – which might be considered The Met of the Netherlands -­ bought 

and-­yellow-­blocked version, with less obvious references to Mondrian’s 

paintings. Yet the Rijksmuseum, which does not own a large collection of 

contemporary fashion items, considered just the name enough of a reference 

to art to spend € 30.000 on the dress to add it to its collection. This made me 

into a piece of art -­ even in the eyes of people who don’t consider fashion to 

be art. In addition, can such an item be worth a lot of money to a prestigious 

art museum? Apparently, naming fashion items after well-­known sources 

of inspiration is quite a lucrative marketing tool. In 1956, movie star and 

appeared on the cover of Life Magazine with an Hermès bag covering up her 

became tremendously popular with people waiting for years on end to get 

their hands on it. Less than 30 years later, Hermès performed its same magic 

I-­want-­it-­I-­want-­it-­Birkin’ bag. Oeeeeee, je t’aime…

So in conclusion, it’s clear that naming a fashion item is as important and 

hopefully considered to be a perfect creation of its maker. Therefore, naming 

it can be just as big of a struggle as choosing a name that your kid has to 

carry all of his or her life. (Guess you didn’t think of that one when you 

had little Apple, did you Gwyneth? Or were you hoping for some kind 

‘Birkin’ bag and throw on a ‘Bram’ jacket to go out and see the Mondrian 

dress at the Rijksmuseum, and show the world some ‘Lisa-­ness’. Au revoir.
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